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ÑÎÄÅÐÆÀÍÈÅ
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In order to maximise the investment opportunity and therefore 
minimise the risk a number of general factors need to be taken 
into account…

ÏÎÊÓÏÊÀ ÍÅÄÂÈÆÈÌÎÑÒÈ  
ÇÀ ÐÓÁÅÆÎÌ

ÃÎËÜÔ

GOLF

2

 « » , -

…
Due to its popularity as a tourist destination, Romania shows 
huge potential for real estate development to meet the 
demand for second homes and investment property in this 
beautiful area, from which buyers will see great returns on 
their investment by way of high rental returns and rising 
property values…

,
…

A cursory look at what has happened at neighboring markets 
in Croatia and Montenegro will give an indication of what will 
happen in Albania…

ÀËÁÀÍÈß

ALBANIA

×ÅÐÍÎÃÎÐÈß

MONTENEGRO

?..
What speci c features has the real estate investment process 

in Montenegro?..
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ØÎÒËÀÍÄÈß
SCOTLAND
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…
Scotland with its beauty, clear lakes, picturesque mountains, 
numerous islands and knights’ castles and perspective real estate 
market draws attention of investors from all over the world…
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Golf is a great game when digested properly and then studied 
correctly…

BUYING 
PROPERTY 
ABROAD

ÐÓÌÛÍÈß
ROMANIA
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Stability and constancy are one of the main privileges of 
Majorca. You can not say that the island has come into 
fashion. It was fashionable always and keeps its status…

ÈÑÏÀÍÈß
SPAIN

ÁËÈÆÍÈÉ
ÂÎÑÒÎÊ

THE MIDDLE 
EAST

,
,

…
Buy-to-let investors, particularly, should consider the Middle 
East…
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Is this a good time to buy in Florida? We feel that it is…

ÔËÎÐÈÄÀ

FLORIDA

1

…
A reference book on buying overseas property…

ÂÛÑÒÀÂÊÈ 
ÍÅÄÂÈÆÈÌÎÑÒÈ

REAL ESTATE
EXPOS

-

.
 36 (!) …

At the Moscow and St. Petersburg International Property Shows 
you will  nd specialists from 36 (!) countries who would like to 

show you what is currently on offer and the special deals that 
they may have…

×ÒÎ ÌÎÆÍÎ 
ÊÓÏÈÒÜ …

WHAT YOU 
CAN BUY…

…
Only the best properties from around the world…
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ÑÏÐÀÂÎ×ÍÈÊ 
ÏÎÊÓÏÀÒÅËß

BUYERS GUIDE
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ÈÑÏÀÍÈß. ÒÀÊ ËÈ ÑÒÐÀØÅÍ ×ÅÐÒ, ÊÀÊ ÅÃÎ ÌÀËÞÞÒ?
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ÄÓÁÀÉ. BLUE COMMUNITIES – ÍÎÂÛÉ ÏÐÎÅÊÒ ÊÎÐÏÎÐÀÖÈÈ NAKHEEL
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Ìàíõýòòåí, Íüþ-Éîðê
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